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Welcome to WashBucket.net

WashBucket.neis the original daily, non-partisan Washington state public policy,
political news and events service. Our model of an online and opt-in email-only news
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throughout the state. Along with weekly original content, WashBucket.netlso
provides readers a detailed listing of political and governmental-related events, as well
as other items of interest to those following Washington politics and the actions of our
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WashBucket.neserves as a one-stop morning read for Washington political activists,
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well as journalists, trade associations, interest groups and consultants, and even the
casual observer.

Sarah Howard serves as Managing Publisher of WashBucket.netwhich is published by
REBEL, LLC, of Steilacoom, Washington, a family enterprise formed in 2007. Members

of the family who contribute to the site share a deep interest in policy and governance
along with backgrounds in journalism, politics and lobbying spanning two generations.

Our news roundup is published each morning, usually by 7:00 a.m. (Pacific) -- with the
exception of holidays and weekends. Each afternoon we publish "P.M. Postings,"
which is a brief roundup of the top stories filed by media outlets after we published

Why WashBucket.net?

Readers come to WashBucket.ned S O dz& S dhlScOMNTeheribite Satch-all,
one-stop, non-partisan state political news and events site of its kind in the state ¢ a
quick and helpful resource that is a time-saving read whether one logs on from their
computer or their mobile device. Our nuts and bolts, user friendly site gives readers
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What Readers Are Saying
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"Thank you for your efforts to
compile these articles each day.
As a health and human services
advocate, | find this list very
informative. | really appreciate it
whenthe articles are all in one
place!"

Questions?
info@washbucket.net
253.238.5388
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Our goal in publishing the daily convenient, centralized focus of
roundup is to highlight the work of Washington policy and political news
Washington newspapers, media outlets coverage.
and political reporters by driving our
site traffic to a reporter's original
content.

And, because site content is updated
throughout the day, many readers visit us
more than once daily.

By structuring our site in this way,
people with an interest in state
government politics see us as both a
quick convenience and a central
clearinghouse. Ultimately, we pride
ourselves on being an indispensable,

WashBucket.netloes not take editorial
positions, nor do we endorse ballot
initiatives or candidates. In the end, we
think politics is interesting and fun, and
we hope to impart that sense to our
readers.

!I'just wanted to pass along how impressed | am with the sltesheckthe
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aggregating news of use to public employees in Washington State."

WashBucket.net Delivers

Site Statistics Reveal:

62%o0f WashBucket.neteaders
spend between 2 and 5 minuteson
our site;

15%spend between 6 and 10
minuteson the site;

17%spend between 11and 25
minuteson the site; and

6%spend over 25 minuteson
WashBucket.net

57%of WashBucket.netreaders
view the main news roundup
section of the site when they visit;

43%of readers view the main news
section and one or more pages
when visiting the site ¢ of these
secondary site pages, 41%of
visitors access our original content
in SideBar; 26%visit our Podcast
section and 31%utilize our DayBook
events section.

WashBucket.net Readers

WashBucket.netttracts influential, affluent, educated readers who are engaged in
shaping state policy and active politically, while also wired and active online.
Ultimately, WashBucket.neteaders include opinion and elected leaders can help
magnify your advertising message.

Of those readers that have elected to receive our opt-in morning email, 37%are
YSYOSNE 2NJ AdFFF (2 GKS 2l akKAay3adazy |
Delegation, city and county elected officials or state or local public agency employees.
43%are lobbyists or consultants for statewide and local organizations ¢ from
management and labor trade associations to non-profits and corporations. 11%are
other political activists, including elected state party officials, as well as professional
fundraisers for local and state candidates and campaigns and 9%are political reporters
and press corps members.

WashBucket.negives advertisers efficient and targeted access to this discerning
readership.

The WashBucket.netudience lives and works in the Northwest ¢ from Vancouver, BC
to Portland, OR, or has direct ties to Washington state, but live and work outside of
the Northwest ¢ from Washington, DC and Manassas, Virginia to New York, NY and
southern California.

Questions?
info@washbucket.net
253.238.5388
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In the first full quarter since formally launching (Oct. 1, 2009 - Dec. 31, 2009 ¢
excluding weekends and holidays), WashBucket.neteceived 5,862 "word-of-

mouth" visitors -- 3,848 of whom regularly returned to read us throughout the
day -- and over 171,000 page views.

As of June 30, 2010, the site continued to garner between 20% and 25% new
visitors each week.

During the Second Quarter, WashBucket.neteceived 288,058 page views on
the main roundup page from 11,777 "word-of-mouth" visitors -- up over 2,000
visitors from the previous quarter -- 8,288 who regularly returned to read us
throughout the day. On the main news roundup section (which is the highest-
entrance page of the site) the site provided roughly 3.3 million ad impressions
for advertisers.

Why Advertise on WashBucket.net?

Web advertising is growing everywhere, and particularly in this technically
sophisticated region. Advertisers see the value in these numbers: The New York
Timesreports that companies have more than doubled the amount they spend on
web advertising since 2004. The Pacific Northwest is the most wired region in the
country, with the most experienced users, according to the Pew Internet &
American Life Project. WashBucket.nets an affordable and flexible way to
reach our new-media savvy, online all-the-time users.
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In the first five weeks since
launching in August of 2009,
WashBucket.ne® daily opt-in
email grewataNJ LA R- & 6 2
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between 5 and 10 new
subscribers per day,
WashBucket.nehow
generates its morning news
roundup via email to over 700
opinion and elected leader
subscribers, as of June 30,
2010.

"For the longest period of time,
consumers formed their attitudes
through TV, print, radio,$aid Sean
Maloney, an executive vice
president at Intel in the New York
Timesd LYy GKS €11 ad
appears to be an acceleration of
attitude-forming, opinioaforming,
online, instead of in the traditional
media, and we have to respond
appropriately.'

Questions?
info@washbucket.net
253.238.5388
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"As a new advertiser to
Washbucket.net, | found their ad
placement process to be simple,
quickand extremely cost
effective."Christine Munari,
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WashBucket.net Ad Sales

For ad planning and/or buying
assistance contact us directly at
info@washbucket.net or call
253.238.5388

WashBucket.net

Address:

1063 Capitol Way S, Ste .218
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The Original Non-Partisan,Daily
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Find us on the Web:
www.washbucket.net

Find us on
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Benefits of Advertising on WashBucket.net

Advertising on WashBucket.neis easy. We have various placement options to
choose from and can design a package that best suits your needs and budget. You
can advertise on the website, in the WashBucket.nedaily email, or both.

Some of the benefits of advertising oWwashBucket.neinclude:

1

Live-linking to the web page of your choice, so customers can
immediately learn more and view the latest information from your
designated website. No print ad can offer this!

Easy and quick updating of your creative ad to meet your
advertising goals as they change or to promote services, special
deals, coupons or sales whenever you want.

Inexpensive and robust advertising. Create your advertisement
once and use it multiple times on WashBucket.netas well as on
other sites. WashBucket.netlso extends loyalty rates for first-
time and loyal advertisers.

Regular statistical information on how your advertisements are
performing. We can tell you how many WashBucket.neteaders
saw your ad, and how many email subscribers clicked on it.

Placement Options

WashBucket.neprovides various placement options depending upon the impact
and exposure you are looking to receive, including site and daily email sponsorships:
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Home Pageand run-of-site placements reach our entire audience and have
a depth of impact because they appear on all pages throughout the
WashBucket.nesite. Readers see your ad multiple times throughout their
visit. Currently, 43%of readers view the main news section and one or
more pages when visiting the site ¢ of these secondary site pages, 41%of
visitors access our original content in SideBar; 26%visit our Podcast section
and 31%utilize our DayBook events section;

2 | 3 K. dzO | Saily BMai pladetnents go out to all subscribers every
weekday before 7 a.m. (Pacific). E-Mail placements are a great way to
reach our most loyal audience on a regular basis and can be a perfect way
to pitch special or seasonal deals, sales or specialized services.
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